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Presentation Overview

ÅVisitor Characteristics

ÅTrip Characteristics

ÅActivities on Visit

ÅCompetition/Visitation Patterns

ÅWine Visitors

ÅInformation Sources

ÅWeb survey results

ÅSatisfaction

ÅObservations
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Introduction/Methodology

Å Survey program designed to capture 
information about visitors 

Å Information intended to better understand 
visitor profile, activities, geographic 
origin, and satisfaction with the 
experience in Chelan County

Å Study included two distinct survey efforts

1) Placement of POV kiosks at various strategic 
locations in and around the Chelan County area, 
including Leavenworth, Wenatchee, and Lake 
Chelan (hotels, wineries, and other locations)

2) An online survey hosted on the three town 
visitor websites
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Introduction/Methodology

ÅSurvey period was June 2009 through 
April 2010

ÅA total of 6,800 POV surveys and 4,800 
website surveys were collected
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Visitor Characteristics

ÅBlend of family status types ïfamilies 
with children (35%), empty nesters 
(26%), couples without kids (19%), 
singles without kids (16%)

ÅAbout 50 -50 gender split

ÅAverage age is 40 years

ÅIncomes: about half 
over $75K, half under

Å61% from Seattle -Tacoma
market area, 16% from 
Spokane
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Primary Reason for Visit

ÅA vacation getaway was the top reason 
for visiting the Chelan County area

ü Vacation getaway (39%)

ü Friends and family (22%) 

üOutdoor recreation (11%)

ü Business/conference/convention (9%)

ü Touring Cascade Loop (6%)

ü Festival/event (5%)

üWine tasting/wine - related event (4%)



Chelan County Visitor Research 2009 -2010 7

Primary Transportation

ÅNearly all visitors drove to their 
destination in Chelan County (82%)

Å6 percent flew a commercial airline

ü 47% landed at 
Sea-Tac

ü 44% landed at 
Pangborn
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First Discover Chelan County?

ÅWord of mouth/friends & family was by 
far the top way visitors first heard 
about Chelan County

ü Friends and family (49%) 

ü Interest in outdoor recreation (16%)

ü Business travel (9%)

ü Interest in wines 
and wineries (4%)

ü Travel article/show (3%)
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State of ResidenceChelan County Visitor Survey
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Comparisons to 1998 - 2000

ÅCompared to a similar study conducted 
for the State of Washington 10 years 
ago, the geography of visitors to Chelan 
County is less diverse.

STATE 2009 -
10

1998 -
2000

WA 79% 69%

OR 4% 4%

CA 3% 4%

ID 1% 1%

TX 1% 1%

MARKET 2009 -
10

1998 -
2000

Seattle -Tacoma 65% 64%

Spokane 9% 7%

Yakima/Tri -Cities 5% 4%

International 
(incl. Canada)

6% 10%

Portland 4% 5%

Los Angeles 1% 1%
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Trip Characteristics
ÅAverage party size of 3.6 persons

Å22% making their first visit to the area

ÅSix out of ten visitors were spending the night 
in Chelan County; the other 40% were visiting 
for the day only

ÅAverage nights away from 
home is 3.9 nights (23% 
staying 6 or more nights)

Å70% of overnight visitors were 
staying in commercial lodging; 
14% were camping; 11% were 
staying with friends/family
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Trip CharacteristicsChelan County Visitor Survey
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Winter Trip Characteristics

ÅCompared to summer visitors:

ü Higher proportion on a day trip

ü Shorter trip planning time horizon

üGreater proportion visiting for business 
reasons

ü Same incidence of visiting a winery as 
summer visitors

ü Higher level of satisfaction
with experience, especially
for lodging prices
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Activities on Visit
ÅResults show a diversity of activities on the 

visit

ü Shopping (54%)

ü Outdoor 
recreation (48%)

ü Sightseeing/
driving tour (47%)

ü Visit winery (41%)

ü Hiking (34%)

ü Family event (31%) 

ü Historical/cultural 
site (26%)

ü Festival/event (22%)

ü Boat ride (20%)
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Attractions/Sites on Visit
ÅSpecific attractions visited on the trip include:

ü Leavenworth (63%)

ü Lake Chelan (53%)

ü Rocky Reach Dam (24%)

ü Lake Wenatchee (21%)

ü Aplets and Cotlets (20%)

ü Ohme Gardens (20%) 

ü Art on the Avenues (11%)

ü Peshastin Pinnacles (6%)

ü Apple Commission (5%)
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Most Striking Impression

ÅVisitors were impressed with many 
aspects of the trip and the area

ü Recreation (56%)

üWine country (35%)

ü Dining/lodging (34%)

ü Family events (32%)

ü History/heritage (29%)
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Competition
Chelan County Visitor Survey
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Competition

ÅAmong winery visitors, many have 
visited wineries in other areas in the 
past year

ü Yakima/Tri -Cities (53%)

üWoodinville (42%)

üWalla Walla (31%)

ü Napa/Sonoma (26%)

üWillamette Valley (23%)

ü Hood River (14%)
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Wine Visitation

ÅAbout half said they had or would visit 
a winery on the trip (particularly those 
surveyed in Lake Chelan)

ÅThe average number of wineries visited 
was 3.1

ÅAverage spending on wine is $100
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Wine Visitation

ÅCross -over from other activities is high

ÅPercentage of people visiting the 
following attractions who have/will also 
visit a winery:

ü Lake Chelan (61%)

ü Leavenworth (49%)

ü Rocky Reach Dam (46%)

üOhme Gardens (45%)

ü Lake Wentachee (47%)

ü Aplets & Cotlets (43%)
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Wine Visitors

ÅWine visitors have higher income, 
slightly older, more empty nesters

ÅLarger travel party size (3.8 people), 
longer trip length (4.2 nights)

ÅTwice as likely to play golf on the trip 
compared to non -winery visitors


